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Majority of our daily media interactions are screen based 
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Switch starting from pc->mob and mob->pc are nearly 50% 
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Buy more  
Switch more 
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Generate MultiScreen segments by 3D RGL package 
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 MultiScreen Segment Similarity Clustering by GA(Genetic Algorithm) 
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 MultiScreen Segment Similarity Clustering by GA(Genetic Algorithm) 
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GA Package 
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 GA search global minimum for Rastrigin Function  
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Genetic Algorithm VS Standard K-Means 
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 Task Continuity Prediction Model 



Summary 

 MultiScreen is important for e-commerce. 

 

 R has powerful statistical and ML packages to support the MultiScreen research. 

 

 Future work to answer not only what questions, but also why and how questions  

     for MultiScreen. 

 

 Future work to research RHadoop ML algorithms. 

 



Resources and References 

R GUI: http://www.r-project.org/ 

 

R COP: http://datahub.corp.ebay.com/groups/x12uy 

 

Data Science COP: http://datahub.corp.ebay.com/groups/x245i 
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